Ametican

PECANS

THE ORIGINAL SUPERNUT

FUELING AMERICA
ONE BITE AT A TIME

MOST- = . | |
= Capitalizing on America’s love of all things

VI EW E D pumpkin spice, our Pecan Pumpkin Bites recipe
: was a big draw for consumers. Clicks to this recipe
R E C I P E accounted for nearly 44,000 views this year.

IN FY21

Energy bites continue to be a huge hit with our

consumers, with bites recipes accounting for the

S number one and two most-viewed recipes of
the year. This holiday season, we're taking that

success to a new level as we fuel holiday travelers

with Pecan Pie Bites through an exciting
partnership with Farmer's Fridge, a nationwide
network of smart fridges and home-delivery
options bringing healthy food to those on the go.

KETO- AND PLANT-BASED EATERS LOVE PECANS

Did you know “keto” was the most Googled food-related Ad - v americanpecan.com «
term last year? Alongside keto, the plant-based food oy oo SmokeySpostveows
industry is expected to grow to 100x its current size by

2050. Our fall ads directed towards keto- and plant-minded a¢ - rameresocsnoon
consumers achieved nearly 2X the industry average Plant-Based Protein Recipe | Superfood Pecan Tacos
click-through rate (3.73% vs. 2%), demonstrating that we B A ——
are successfully introducing pecans as a key ingredient for
lifestyle eating among these audiences.

Ad - www.americanpecan.com v

Keto-Friendly Snack | Garlic Herb Pecans
Make your keto diet easier than ever with this satisfying snack. Try it today!

The success of our search engine ads continues to improve
each month as our digital strategy around key trends

Ad - www.americanpecan.com ¥

increases. We ended FY21 with our strongest-ever pald Plant Based Recipes | Plant-Based Italian Sausage
search results and cost efficiency in our program’s history.

This delicious and satisfying recipe makes it easy to eat meatless! Try it today!

To stay up to date with our marketing efforts and how your industry dollars are making an impact, visit AmericanPecan.com and

register for our industry newsletter. On the website, you can also access marketing resources and reports in the Marketing Toolkit.



PECANS GO
PICNICKING

IN CHINA
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