MAY 2019

WHAT’S FOR DINNER?

Tracking most-clicked recipes helps us dish up what
consumers like most — this month, “pecan chicken”
recipes were clicked more than 100 times a day.
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GOOGLE

ADVERTISING
IS PAYING OFF!

When consumers search “quick meals,” “easy
meals,” and “minute meals,” many will see American
Pecans ads with instant meal inspiration. The
average click-through-rate for these ads exceeded
9% - more than triple Google’s average ad!
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WATCH QUR VIDED

Ourppecan bloggers show consumers how to use WEBSITE VISITORS HAVE TRIPLED IN MAY 2019

pecans in new ways, and we help maximize this
impact with paid promotion of their recipes

on social media. For plant-based pecan recipes, our More and more consumers are finding pecan inspiration on our website. In May, we had
cost per engagement on Instagram was 89% 3X as many website visitors as we did in May 2018. Interactions with our recipes - a key
lower than average. indicator of purchase intent — doubled year over year!
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including our target audience of Gen X/Y moms.




