
Reaching New Heights
in Marketing Pecans

American Pecans’ marketing dollars are working 

harder than ever before. Awareness of The Original 

Supernut™ is poised to accelerate past FY20 levels: 

After only six months, American Pecans has already 

achieved 93% of consumer views and touchpoints 

compared to the full fiscal year prior!

That means your dollars are reaching more people, more efficiently – 
and interaction with marketing content is growing as well. From 
exceptional engagement rates to expanded audiences, American 
Pecans’ dollars are reaching the right consumers with increased ROI.

To stay up to date with our marketing efforts and how your industry dollars are making an impact, visit AmericanPecan.com and 
register for our industry newsletter. On the website, you can also access marketing resources and reports in the Industry Toolkit.

American Pecans has generated 3X as many news-media 
views from October 2020 through March 2021 compared to 
the same six months in FY20.

30+ TV and radio stations in 15 states covered National 
Pecan Month thanks to registered dietitian Dawn Jackson 
Blatner’s segments about her favorite pecan snacks, which 
also led to coverage in online articles and social media.

The Original Supernut was even featured in the Morning 
Brew, a digital newsletter for today’s modern business 
leaders with 2.5 million subscribers.

Pecans Triple Media
Presence This Season
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FY20 = 479,000,000    FY21 (Oct to Mar) = 447,000,000

Fun Fact:
Morning Brew has 

more digital subscribers 
than The Wall Street 

Journal.
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Your FMO investments are quite 

literally paying off – according to a 

recent study by Texas A&M required by 

the USDA, every dollar spent on the 

APC promotion program from 

2016-2020 returned $9.90 in profit to 

U.S. pecan producers. 

This study shows that in just four 

short years, the American Pecan 

Council – industry’s first-ever, 

industrywide marketing effort – has 

provided an almost ten-fold return, 

and this doesn’t include FY21, which 

has been our most successful 

marketing year to date. 

Your 
Dollars
at Work

$1 invested = $9.90 in profit

Not only are we reaching millions of 
Chinese consumers through news media, 
social media and influencer campaigns, 
we also completed a robust analysis of 
opportunity in the region. The research – 
which informs our ongoing consumer 
marketing strategy – provided an 
in-depth look at the following areas: 

n China wellness policies and 
 health regulations

n Stakeholder mapping

n B2B market environment

n Consumer attitudes and habits

Research 
Drives

Marketing
Campaigns
in China


