
Americans Want More 
NUTritious Snacks

This year, snacking has gone into overdrive – and most munching Americans 

feel their healthy intentions and cravings rarely align. American 

Pecans’ recent consumer survey revealed that 70% of respondents want to 

eat healthier snacks. How is American Pecans addressing that struggle?

This season’s Clean Up Your Snacks campaign pushed pecans as a no-compromise 

option – nutritious and delicious. Celebrity spokesperson Angela Kinsey helped 

drive the campaign, from social posts to magazines 

nationwide, encouraging the nation to choose 

American Pecans for their snacking needs.

To stay up to date with our marketing efforts and how your industry dollars are making an impact, visit AmericanPecan.com and register for 
our industry newsletter. On the website, you can also access marketing resources and reports in the Industry Toolkit (password: pecans18).

Angela polled her 1.9 million Instagram 
followers through an Instagram Story – 
to find some pecan-loving results. 
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Living in times of remote working, our snacking 
habits aren’t the only thing that could use some 
straightening up. We asked Americans to 
submit photos of their messy, crumb-riddled 
workspaces for a chance to win a year’s supply 
of pecans and other nutritious snacks, plus an 
American Pecans-branded desk clean-up kit. 

Angela’s stardom helped drive awareness and 
entries in the Clean Up Your Snacks 
sweepstakes – 1 out of every 4 visitors to the 
sweepstakes landing page submitted an entry.  
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As part of consumer marketing efforts overseas, 
we are working to educate Chinese consumers on 
the difference between American Pecans and the 
local hickory nut (often mistaken for a pecan). Our 
local team worked with media to tell the story of 
pecans’ health and versatility, focusing on busy 
consumers living in the city of Shanghai. This 
outreach has garnered more than 20.2 million 
impressions with Chinese consumers.
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Angela’s celebrity features in Life & Style 
and InTouch magazines promoting pecan 
snacking tips and usage inspiration secured 
34.8 million impressions in print alone. 

On the magazines’ websites, readers spent 
2X as long and 3X as long reading the 
American Pecans article than the average 
stories on those two sites.
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