
N O V E M B E R  2 0 1 8  M A R K E T I N G  H I G H L I G H T S

American Pecans took center stage with The Super American 

Pecan-A-Thon, a first-of-its-kind online variety show, in partnership with 

Epicurious, a leading recipe website. A celebrity host, influential food and 

lifestyle bloggers and pecan growers from across the country shared 

holiday inspiration, including fresh recipes and crafting ideas, encouraging 

families to enjoy pecans both inside and outside the pie this season.  

Our Facebook campaign generated 
13.2M impressions – 

that’s 92% more 
impressions than last November. 

 

In order to drive 
consumption, American 
Pecans promotes a wide 

range of recipes. In 
November, we saw our 

highest website 
traffic in 2018
and more than half of 

visits were 

for recipes. 

Our influencers helped propel interest 

in nontraditional recipe options. 

Bobby Parrish’s FlavCity Prime 
Rib blog post alone drove 37% 
of all pecan partner traffic 
to recipes on the website

Encouraging 
Americans to 
#PledgePecans 
This Holiday 
Season 



December 5, 2018
Media Impressions: 2,056,902 DIY decorators loved American 

Pecans Pinterest ideas, which 

reached more than 
166,000 people per day

The star power of our Pecan-A-Thon HOST 
helped secure 26.8 million impressions for American 

Pecans in popular consumer magazines, such as US Weekly 

and InTouch – that number is bigger than the population of Texas

INDUSTRY SPREAD 
THE WORD. 
The Pecan-A-Thon campaign page 

was the most popular section of the 

Digital Toolkit for industry.

The Pecan-A-Thon kicked off our holiday 

campaign to #PledgePecans, asking 

America to make one additional pecan 

dish at their holiday dinners. The 

campaign runs through the holiday 

season, so stay tuned for full campaign 

results in January.

MOST 
CLICKED


