
D E C E M B E R  2 0 1 8  M A R K E T I N G  H I G H L I G H T S

On the heels of The Super American Pecan-A-Thon 

premiere, December’s marketing activities doubled 
down on holiday recipe inspiration to drive demand 
through the holidays and beyond, encouraging 
America to #PledgePecans – a promise to include 
one more pecan-infused dish alongside your pecan 
pie during the holidays.

THE SEARCH WAS ON
Data shows that appetizer recipe searches are high in 

December, so our Pecan Partners developed recipes for 

Pecan Stuffed Mushroom Caps and 

Pecan and Squash Flatbread with 

Dried Cherries and Ricotta to fit the trend. These recipes were 
our top performing influencer content of the month.

Our article, 
“Go Beyond Pecan Pie This Holiday 

Season,” appeared nearly 

800 times 
nationally IN DECEMBER. 

58% of these placements 
appeared in 

non-pecan producing states 
AND EncouragED consumers 
nationwide to get creative 

in the kitchen 
with pecans over the holidays. 



Google announced that pecan 
pie was the most searched recipe 
of all of 2018! 
Classic Pecan Pie continues to be the most visited 

recipe on AmericanPecan.com.  

Savory recipes are 
gaining popularity, too  
After Classic Pecan Pie, December’s most 

popular recipes on AmericanPecan.com were 

Sweet Potato Casserole with Bourbon Pecan 

Crumble, Mulled Cider with Caramel Pecan 

Rim and Smoky Spiced Pecans. 

Paid social media and paid search advertising helped to generate interest in American Pecans holiday 

ideas, leading to  29% more page views than last month.

By tagging American Pecans, Instagram users helped 

share the brand with more than 1 million additional 

Instagram followers in December – that’s more 
than the print circulation 
of the New York Times and 
Chicago Tribune combined!  

Have you heard?


