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We aim to make the website as engaging as possible. 
By tracking the bounce rate (how many visitors 
leave the site after viewing only one page), we know 
how many visitors stick around to see the many 
benefits and uses of pecans. Our January bounce 
rate for the Super-fy landing page was 2X better 
than the industry average, meaning that the 
recipes, videos and photos successfully inspired 
visitors to stay and explore.

Kicking ofF 2019 
With American Pecans
Through search engine advertisements (paid search), 
American Pecans is reaching consumers who are 
looking online for recipes.  People searching for phrases 
like “chicken recipes” and “lunch recipes” were 
directed to dishes “super-fied” with pecans. This month, 
paid search was the primary driver of traffic 
to AmericanPecan.com. 



Power couple

We knew “breakfast” and “chocolate chip 
cookies” were popular Pinterest topics, so we 
released a short recipe video of our 
Chocolate Chip Pecan Breakfast Cookies. 
That recipe pin generated  750,000 
video views this month – 83% higher 
than November’s popular Pecan Pie!

We love seeing consumers spread the word 
by posting their own pecan creations 
and tagging @AmericanPecan ON INSTAGRAM.


