
F e b r u a r y  2 0 1 9  M A R K E T I N G  H I G H L I G H T S

American Pecans released an article, “Simple Ways 
to Be Heart-Smart,” to remind consumers of 
pecans’ heart benefits. The article ran in 970 news 
outlets nationwide, reaching consumers in more 
than 40 states. One of the featured recipes, Cherry 
Pecan Energy Bites, received 2x as many views 
on AmericanPecan.com as it did in January. 

Pecans  
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American Heart Month

From pecan-topped pizza on the Food Channel to 
pecan appetizers in the Chicago Daily Herald, 
game day pecan recipes were shared like never 
before – a 31% increase over last year’s Big Game 
recipe coverage.
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Outside the pie, 
inside the Instant Pot

The popular cookware tool was one of last 
year’s hottest holiday gifts, so American Pecans 
used paid search to intercept consumers 
searching online for Instant Pot recipes.

34% of all clicks to AmericanPecan.com in 
February were generated from the search 
“instant pot recipes” – showing consumers 
are considering pecans in their meal planning. 

Meals on the go Consumers continue to favor our social 
media posts on meal preparation. 

We love seeing 
consumers engage 
on social media 
with our content 
and their own. 

check OUT THE 
pecan love! 

This Pecan 
Chicken Salad 
in a Jar video 
garnered more 
than 317,000 
views on 
Facebook this 
month – that’s 
11,000+ a day! 


