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Top Search Interest

We continue to inspire consumers to use pecans beyond 
desserts. Through search engine advertising, we are 
reaching those already seeking recipes and primed to buy 
ingredients. In May, “chicken recipes” was the most 
effective search term for drawing in online recipe hunters. 

The popularity of Instagram Stories 
continues to rise. Our IG 
Stories captured 
more than 21 MM 
impressions 
in May! 

Instagram 
Stories 

Savory Recipes 

American Pecans served 
up pecan crusted 

chicken tenders and 
chicken salad recipes to 

those seeking 
chicken recipes online

Reaching Consumers with 



Registered Dietitian partners are turning up on local television, 
sharing nutrition facts and how to use pecans in everyday meals. 
Through recent TV segments in Phoenix, Arizona and Columbus, 
Ohio, and accompanying online stories, our RD partners reached 
more than 1.6 MM people with delicious pecan inspiration.

Plant-Based Dieters Love Pecans

Social media 
stars like vegan 
foodie Tabitha 

Brown are 
promoting pecans 

as a meat sub!

Facebook:
743.7K followers
Instagram:
2.1M followers
TikTok:
44.6M followers
Twitter:
117.4K followers
YouTube:
235K followers

These look so good!! Love pecans

I’m definitely trying these!Putting this on the menu this week!

Oooh I bet the pecans add such a great flavor!

Always trying to eat more plant-based!

Springtime Nutrition

The month’s top five 
most-viewed 
AmericanPecan.com 
recipes were all outside 
the pie. Pecans as 
plant protein were 
featured in May’s most 
popular recipes, 
Linguine with Cauliflower 
Pecan Alfredo 
and Pecan Taco Meat.


